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	Michael Jackson
Platform: Instagram (@michaeljackson)
Followers: 16 million
Target audience: Long-time fans and new listeners discovering his legacy
	Around 2,000 posts total. Posts archival photos, performance clips, anniversary tributes, and promotional content tied to new releases or projects like the recent biopic. Posting is consistent but not daily. Most popular posts tend to be throwback performance shots and Thriller-era content.
	Builds anticipation around anniversaries and new releases. Uses the account to cross-promote music streaming, the biopic, and estate projects. No hashtag heavy strategy, relies on the legacy and recognisability of the content itself. 
	Uses shock value and controversy to drive attention. Rarely uses traditional promotional strategies like trailers or countdowns. His posts themselves become the news cycle, generating massive organic reach without conventional marketing.
	Very consistent visual identity ,black and white archival imagery mixed with iconic colour performance shots. The aesthetic matches the classic, timeless feel of his music. Bio shows states "The King of Pop's Official Instagram Account." Including links to streaming and release dates. 
	Links to Spotify, Apple Music, and connects to the wider MJ estate ecosystem including the biopic and MJ The Musical

	Kanye West (Ye)
Platform: Instagram
Followers: Tens of millions
Target audience: Music fans, fashion followers, and those drawn to his controversy and unpredictability 
	Spontaneous and unpredictable posting style. Posts range from music and Yeezy fashion content to personal statements and provocative imagery. No consistent frequency, can go silent for weeks then post a bunch of content 
	Uses shock value and controversy to drive attention. Rarely uses traditional promotional strategies like trailers or countdowns. His posts themselves become the news cycle, generating massive organic reach without conventional marketing. 
	Extremely high engagement driven by controversy and debate. Audiences react strongly and are often divided. Comment sections are typically intense and polarising. 
	No consistent posts branding or aesthetics, the lack of any clear image is itself part of the brand, Kanye has been banned and suspended from multiple platforms including X/Twitter, which adds to his chaotic persona. 
	Loosely connects to the Yeezy brand, music releases, and occasional YouTube drops but no clean, coordinated cross-platform strategy



